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STRUCTURE	  OF	  THE	  PAPER
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A	  RESOURCE-‐BASE	  VIEW	  OF	  THE	  INNOVATING	  FIRM
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TEMPORAL	  SCALES	  AND	  	  MODELS	  OF	  THE	  FIRM
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WHY	  ARE	  MNE-‐FIRMS	  DIFFERENT	  ?
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MNE-‐firms	  in	  the	  Swedish	  Manufacturing	  Industries

6

• MNE	  firms
• 35%	  of	  the	  firms
• 76%	  of	  employment
• 90-‐95%	  of	  export	  value
• Non	  MNE-‐firms
• 65%	  of	  the	  firms
• 24	  %	  of	  employment
• 5-‐10%	  of	  export



MNE-‐FIRMS	  IN	  A	  GLOBAL	  PERSPECTIVE

7

•MNE-FIRMS GROW FASTER THAN THE OVERALL ECONOMY
•MNE-FIRMS ORGANISE OVER ½  OF GLOBAL R&D AND 2/3 OF GLOBAL PRIVATE R&D
• 70 000 MNE-GROUPS and 700 000 MNE-FIRMS

TWO ANGLES OF ASSESSMENT
•RESOURCE BASE: INNOVATION RESOURCES AND INPUTS

• Internal resources
• Interaction networks
• Local economic milieu

•INNOVATION RESULTS AND PAYOFFS: DIRECT AND INDIRECT INNOVATION 
RESULTS



RESOURCE	  BASE	  OF	  MNE-‐FIRMS
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POTENTIAL	  KNOWLEDGE	  FLOWS	  IN	  NETWORKS	  FOR	  INTERACTION
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PROBABILITY	  O	  F	  	  R&D	  	  	  COLLABORATION
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Twp	  sample	  	  t-‐test	  (Nearest	  neighbour	  matching)
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DIRECT	  AND	  INDIRECT	  INNOVATION	  RESULTS
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INNOVATIVNESS	  	  &	  	  R&D	  INTENSITY
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EXPERIENCE-‐BASED	  AND	  HISTORY-‐GIVEN	  RESOURCES	  OF	  THE	  INNOVATING	  FIRM
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THRE	  REGIONAL	  MILIEU	  AS	  A	  RESOURCE	  BASE	  FOR	  INNOVATING	  FIRMS
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DIRECT	  INNOVATION	  RESULTS	  AND	  PAYOFFS	  INFLUENCED	  BY	  CORPORATE
	  STRUCTURE	  AND	  LOCATION
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INNOVATION	  RESOURCE	  BASE,	  STRATEGY	  AND	  PAYOFFS
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A	  GLOBAL	  ECONOMY	  OF	  MNEs
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